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20 
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No 
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BA (Hons) Hospitality, Tourism and Event Management  ☐ 
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Module Aims  

1. To introduce students to the practical skills and processes required to create new business 
ideas and opportunities 
2. To develop students’ ability to think creatively 
3. To enable students to align their own personal strengths and knowledge to specific 
commercial and social opportunities 

 

Intended Learning Outcomes 

Key skills for employability 
 

KS1 Written, oral and media communication skills 

KS2 Leadership, team working and networking skills 

KS3 Opportunity, creativity and problem solving skills 

KS4 Information technology skills and digital literacy 

KS5 Information management skills 

KS6 Research skills 

KS7 Intercultural and sustainability skills 

KS8 Career management skills 

KS9 Learning to learn (managing personal and professional development, self- 

 management) 

KS10 Numeracy 

 

At the end of this module, students will be able to Key Skills 

1 Apply creative techniques within a business   

KS3  

  

  

2 
Write SWOT (strengths/weaknesses/opportunities/threats) 
analyses and apply them to support enterprise decision-
making 

KS1  

  

  

3 
Plan the key features of a simple business or social 
enterprise website 

KS4  

  

  

4 
Investigate and evaluate the commercial and social world for 
new opportunities with potential for growing a new venture 

KS3  
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Derogations  

N/A  

 

Assessment: 

Indicative Assessment One:  

Assessment 1 requires students to undertake a piece of research into relevant issues within 
the concepts and practices of business idea generation. 
 
Indicative Assessment Two: 

Assessment 2 requires students to undertake a piece of research into relevant issues within 
business innovation theories and practices. 
 
 

Assessment 
number  

Learning 
Outcomes to 
be met 

Type of assessment 
Weighting 
(%) 

Duration  
(if exam) 

Word count 
(or equivalent if 

appropriate) 

1 1,2 Report 50 N/A 1500 

2 3,4 Report 50 N/A 1500 

 

Learning and Teaching Strategies: 

Lectures will be provided to students digitally, a minimum of three working days before the 
classroom tutorials. The classroom tutorials will facilitate interactive discussion and feedback 
on the lecture material which forms a basis for group work through practical exercises. 
 
The digital lectures will introduce students to the underlying theoretical principles of the module, 
illustrated by contemporary examples of various business ventures.  
 
Think-tank sessions will also be scheduled to explore various business ideas in detail. The 
think-tank sessions will be facilitated by the tutor and delivered by a guest speaker. 
 
Students will progress by working in small teams to apply the lecture material to their own 
potential business scenarios. These sessions will be facilitated and supported by the tutor. 
Students develop experience and understanding of teamwork, different team roles, and 
leadership through practical experience. Tutorials and experiential exercises are used to 
encourage wider discussion of the lecture topics and for students to gain confidence in thinking 
creatively and commercially. 
 
Guided independent study, which engages in exploring the themes of creativity, 
entrepreneurship and online venture creation will enhance the shared learning experience. 
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Syllabus outline: 

1. Develop an understanding of enablers and barriers to innovation 
2. Creative thinking – what it requires and what processes can support it 
3. Describe and explain concepts and theories relating to innovation 
4. Recognise and outline what innovative skills are and discuss how these can be 

developed in relation to business needs 
5. The context for internet based businesses 
6. Understand how innovation relates to company strategy 
7. Understand where and how innovation can originate. 
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